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AS/A2 Graphic Design 

unit checklist 

mind maps/thinking on paper 
• This happens at various stages of the design brief - not just at the begin-

ning.  
• Start with what you are thinking in the middle and work out from it. 
• You can include v isual reference at this stage if appropriate 
• Highlight key works to draw attention to how you are thinking.  

• Brief  
• Initial Thinking (mindmap) 
• General Research 
•  - Observational Drawings and  
•  Photographs 
•  - Primary/Secondary Source  
  imagery and research 
Artist/Designer Response 1,2 & 3 
 including: 
 ~ Personal response to art ist  work 
 ~ Comparative analysis 
 ~ Contextual Research 
• Initial Ideas 
• Design Concept 1, 2 & 3 
 including: 
 ~ Explanation of idea 

• Design Concept (cont) 
 ~ Observational Studies/Photos 
 ~ Target Audience 
 ~ APPROPRIATE colour theory 
 ~Use of Image including development 
 ~ Use of Text (annotated and coloured) 
 ~ Layout (Text with imagery) 
 ~ Use of media/materials 
 ~ Development 
 ~ Concept final piece & evaluation 
• Final Development 
• Development & Modifications  
• including layouts and screen shots 
• Final Design 
• Final Piece 
• Evaluation 
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the competition 
• It is important as a graphic  
• designer to know what the  
• competition is! 
• Identify what your focus is and thor-

oughly research what is already out 
there. 

• Keep it relevant 

• Always comment on what the competition is doing with colour, 
style, target audience, shape, visual imagery & hidden messages. 

• Think about how you present this work 
• Don’t include too many examples… Get to the point! 

research 

• You must include analysis of what you are researching. 
• Share your thoughts, opinions, reference other images, products 

etc. 
• Research should be more in-depth than your ‘Competition’ sec-

tion. 
• Research should also be evident in other aspects of the project. 

e.g. Research logos, research packaging, history of design etc. 
• Research is carried out at various stages of the project to help 

thoughts, concepts and designs to progress, but it is also always 
evident at the beginning to get you started.  
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contextual research 
• Put your research into it’s place. E.g. the role of packaging in history, the 

role of advertising in the 1960’s etc.  
• This section should relate to the historical context of the area studied. 
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initial ideas/design concepts  
• These are your ‘design ideas’. Start with the first ones then progress to the 

next.  
• The ideas should be different to demonstrate variety and breadth of pos-

sibility. 
• Make sure you include found images, observational drawings and anno-

tation in this section. 
• Explain what is happening and how you are thinking. 
• Point out and highlight areas of importance in the thought process. 
• Include colour swatches. 
• Include font styles, if appropriate.  
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concept development 
• Different in ‘feel’ to the first as ideas should be more refined and 

outcomes investigated more within this section.  
• You need to take each of your initial concepts and develop 

your idea further, beginning to work towards a final idea. 
• Should cover all of the same points as ‘Initial Design Concepts’. 
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making it work 
• ‘Making it work’ covers many different sections, which can oc-

cur in different orders according to the requirements of your de-
sign brief.  

• Consider colour, font, outline, background, texture, application 
onto a product, size, legibility and styl ing. 

• Show development  from the initial ideas 

making it work - logos 
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making it work - Packaging 
• Think about how your design will appeal to it’s intended audience. 
 
• Try to develop package designs using a similar process to the examples 

given.  
 
• Consider colour, font, outline, background, texture, application onto a 

product, size, legibility, styling, development form the initial idea, shape, 
how it stands out on a shelf, target audience, how multiple products look 
when displayed together.  
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making it work - finishing off 

• Make sure all of the bits join up!!! 
 
• Include colour swatches, fonts, imagery, size, shape, drawings, 

printouts, technical specifications, nets. 
 
• Make sure (if you haven't already) that you are using the com-

puter to translate your design ideas at this stage.  



A guide to a Graphic Design Project 

AS/A2 Graphic Design 

modifications/refinement 
○ Modifications need to be made to develop the finer detail. 
○ This is where you are refining your final design ideas 
○ This must be annotated to show how, what and why you have 

changed certain parts of the design.  

Show your design development. 

Explain why you have made the decisions 
that you have regarding colours, font etc. 

Annotate your ideas and illustrations 
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final design (or designs) 
• Include a copy of your final design in your sketch book with an 

evaluation. 

• If your final design is 2 Dimensional, mount onto A2/A1 mounting 
board. Use window mounting where appropriate.  
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evaluations 



A guide to a Graphic Design Project 

AS/A2 Graphic Design 

○ A writing frame to get you started…. 

evaluations 
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